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Highlights 


1973 1972 


Sales 

$470 215 404 

$428 581 607 

Number of stores 

528 

517 

Sales per store 

$890 559 

$828 978 

Employees’ compensation and other benefits 

$100 343 845 

$91 546 640 

Income before income taxes 

$17 259 611 

$14 598 434 

Net income 

$8 891 611 

$7 879 934 

Capital expenditures 

$12 059 208 

$10 720 410 

Long-term debt 

$36 023 998 

$32 133 351 

Shareholders’ equity 

$113 998 083 

$110 377 577 

Per Share 

Net income 

$2.27 

$2.00 

Dividends 

$1.20 

$1.20 

Shareholders’ equity 

$29.14 

$28.00 



Ground level photograph of Baltimore, Maryland “900’' 
series Murphy’s Mart. 
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To Our Shareholders 
and Co-Workers: 


The year 1973 was one of growth and accom¬ 
plishment for your Company. Total selling area 
increased 11% to 9,153,000 square feet from 
8,247,000 square feet in 1972. Sales reached a 
new record of $470,215,000, up $41,634,000 or 
9.7% over the previous year’s high. Net income 
was $8,892,000, an increase of 12.8%. Net in¬ 
come per share was $2.27, compared with $2.00 
in 1972. 

These results, achieved during a period of high 
interest rates and federally-imposed controls on 
merchandise margins, indicate the Company is 
able to develop additional profits from additional 
square footage of selling area. This has strength¬ 
ened your management’s commitment to the 
Company’s long range expansion program, which 
emphasizes aggressive but selective expansion 
of operations in a manner that is financially sound. 

During 1973 we opened 13 new Murphy’s Marts 
with an average selling area of 60,000 square 
feet. In addition, we opened 8 conventional stores 
averaging 25,000 square feet in selling area. 
Ten smaller, unprofitable stores averaging 8,500 
square feet in selling area were closed. 

At year end, 37 new stores were under con¬ 
struction, lease or option. Of these, 34 are to be 
Murphy's Marts and 3 are to be conventional 
stores. Eleven of these (9 Murphy’s Marts and 
2 conventional stores) are already under con¬ 
struction and we expect to begin construction on 
several others during the spring. Based upon 
present estimates, we believe we can open 14 
Murphy's Marts and 2 conventional stores for a 
total of 16 new units in 1974. 

At this time, we intend to carry on our expan¬ 
sion program primarily in areas in which the 
Company is well known. However, we shall not 
overlook outstanding opportunities in new areas, 


Edgar L. Paxton, W. Fred Greenleaf 










particularly when such areas can be serviced 
economically through our existing distribution 
facilities. 

The opening of our Fredericksburg, Virginia 
Distribution Center, financed by a $4,000,000 
industrial revenue bond issue, completes the 
present phase of our distribution center expan¬ 
sion program. This new facility will enable us to 
provide better support for stores located in 
Atlantic seaboard states. 

Photographs on the pages which follow empha¬ 
size the physical plants in which our expansion 
program is taking place. Good locations obtained 
on favorable terms are extremely important. How¬ 
ever, we believe the most important factor in 
Murphy’s expansion program is our large number 
of experienced and capable store management 
personnel. As a result of our Management-Execu¬ 
tive Development Program, which includes on- 
the-job experience, we presently have a sufficient 
number of capable and trained people to assign 
to management in new and existing stores. This 
should enable our Company to avoid one of the 
major problems which has plagued some expan¬ 
sion-minded retailers; namely, lack of effective 
management to operate additional stores properly. 

Management encourages Murphy people in 
their local communities to continue their efforts to 
provide employment, training and recognition for 
minority groups in order to insure equal oppor¬ 
tunities, regardless of race, sex, religion or na¬ 
tional origin. 

We obviously are concerned about the energy 
crisis and its possible adverse effect on the econ¬ 
omy. At the time of this writing, it is difficult to 
determine the extent of future energy shortages. 
In the event such shortages become severe, the 
general economy unquestionably will suffer. Even 


in such circumstances, however, the Company’s 
well-balanced assortment of stores should per¬ 
form favorably by comparison with other firms 
and other industries. Our "Main Street" stores in 
towns and major cities should remain strong 
contributors to profits, notwithstanding gasoline 
shortages. In addition, we have a large number 
of stores in regional malls and Murphy’s Marts in 
concentrated residential areas which will con¬ 
tinue to attract customers. 

We have long believed that expansion for 
expansion’s sake is not the proper approach. 
Accordingly, our Murphy’s Marts and shopping 
center locations have been selected with great 
care. We have sought locations at or near the 
center of normal shopping patterns—rejecting 
locations on the fringe of shopping areas. 

Looking at the positive side of the energy short¬ 
age, there seems to be general agreement that 
coal is going to play an increasing role in the 
solution to the country’s energy problems. Em¬ 
ployment and personal disposable income in coal 
producing areas are expected to rise. With sig¬ 
nificant concentrations of stores in the coal pro¬ 
ducing areas of Pennsylvania, West Virginia, Ohio, 
Kentucky, Illinois and other states, the Company 
is well-positioned to take advantage of such 
developments in the coal industry. Many of our 
stores, and large ones, are also located in steel 
manufacturing areas where economic forecasts 
are favorable. Numerous other stores are in the 
midwestern and southwestern agricultural areas 
where production is expected to continue at high 
levels in spite of energy shortages. 

In the event of a general downturn of the econ¬ 
omy, we expect Murphy's proportionate share of 
the retail market to increase. Our experience indi¬ 
cates that during such periods, shoppers tend to 


abandon higher price department and specialty 
stores and return to popular price stores such as 
those we operate. We intend to have the proper 
assortments of merchandise on our counters at 
the right prices to take maximum advantage of 
such developments. 

Expense control will remain high on our list of 
priorities for 1974. During 1973, significant im¬ 
provement in store sales per labor hour was 
achieved through careful monitoring of payroll 
costs, combined with the opening of larger vol¬ 
ume stores. Under present expansion plans this 
trend is expected to continue. We are also devot¬ 
ing special attention to stores which fail to 
produce a satisfactory profit return on sales and 
investment. 

The year 1974 will be one of challenge and 
opportunity and your Company enters it with con¬ 
fidence. 

We thank our shareholders, employees, cus¬ 
tomers and suppliers for their loyalty and support 
and we look forward to continuing these reward¬ 
ing relationships in the future. 



E. L. Paxton 
Chairman of the Board 



President 


March 25,1974 
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Site Selection Committee reviewing a prospective new store Executive Vice President-Sales; Judson M. Ellis, Jr., Vice 

location. Left to right: Eugene A. Grissinger, Vice President- President-Real Estate; William T. Withers, Executive Vice 

Store Planning and Construction; William M. Anderson, President-Merchandise. 


Stores Designed For The 
Communities They Serve 


All G. C. Murphy Company stores are designed 
to serve the communities in which they are 
located. Recognition of and adjustment to the 
special nature of each retailing situation is an 
important factor in maximizing sales and profits. 

The process of tailoring stores to their com¬ 
munities begins early. In the selection of new 
store locations, for example, initial recommenda¬ 
tions, based upon standard marketing research 
data, are made by experienced members of 
the Real Estate Department. Locations receiving 
favorable consideration are reviewed again by 
Murphy’s Site Selection Committee. This four- 
member Committee carefully studies each pro¬ 
posed site to determine whether the Company 
should have a store at the location and if so, its 
optimum size and nature. 

The Committee places emphasis on such fac¬ 
tors as present and proposed highway networks, 
income levels, population density and age group¬ 
ings, industrial payrolls in the area and competi¬ 
tion. Other considerations are land use restric¬ 
tions, environmental factors, possible use of 
adjacent parcels, zoning requirements, adequacy 
of utilities and the extent to which the G. C. 
Murphy Company is known in the area. This last 
factor frequently gives some indication of the time 
required for the store to become profitable. 

In times of increasing land acquisition costs 
and intense competition for good store locations, 
sound judgment is more important than ever. The 
varied retailing experience the Site Selection 
Committee brings to its evaluation of prospective 
locations indicates the significance the Company 
attaches to each new store location decision. 
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Murphy’s Marts 


On the pages which follow are photographs and 
descriptions of the types of stores which might be 
selected for a particular site, depending upon the 
Site Selection Committee’s analysis of the nature 
of the retailing opportunity presented. 

The “900” Series 

The "900” series Murphy’s Marts, shown here 
and on the cover, are the largest stores the Com¬ 
pany is presently building. These Marts have an 
overall area of 98,000 square feet, 81,000 square 
feet (83%) of which is devoted to selling area. 
In addition, approximately 29,000 square feet are 
leased to a national or strong regional food chain 
for supermarket operations. 


Murphy’s Marts are true one-stop shopping 
complexes, developed to meet the needs of to¬ 
day’s and tomorrow’s customers. The "900" 
series Marts are designed for high density popu¬ 
lation areas, particularly those in which our com¬ 
petitors have large stores. As the "heavyweights” 
of our store mix, "900” series Marts have demon¬ 
strated their ability to operate successfully against 
any competition. 

Each Mart features twelve major merchandise 
classifications: Fashion Apparel, Fashion Acces¬ 
sories, Men’s & Boys’ Furnishings, Music-TV- 
Photo, Writings & Wrappings, Knit 'n Stitch-Home 
Furnishings-Domestics, Housewares, Toys & Hob¬ 
bies, Sweets 'n Eats, Tobacco Shop, Sporting 


Goods and Auto Accessories. Murphy’s Marts 
also contain modern restaurants featuring appe¬ 
tizing food, streamlined menus and prompt ser¬ 
vice plus fast food and carryout service. In addi¬ 
tion, the more recent of the larger Murphy’s Marts 
feature Home Improvement centers. The larger 
area provided by “900” series Marts is used to 
accommodate broader selections and trade-up 
priced merchandise at competitive discount 
prices. 


"900" series Murphy's Mart with adjoining food market 
in Baltimore, Maryland. 




























The “800” Series 




Fourteen of the twenty-two Murphy’s Marts 
presently in operation belong to the "800" series. 
Stores in this series are approximately 88,000 
square feet in overall area, of which about 71,000 
square feet (81 %) is devoted to selling area. 

In most cases, "800” series Murphy’s Marts are 
in suburban locations adjacent to major metro¬ 
politan areas. Some are free-standing units, con¬ 
taining a food supermarket, auto service center 
and garden shop. Others, such as the Butler, 
Pennsylvania, Murphy’s Mart pictured here, an¬ 
chor one end of a mall-type shopping center. 
Mall-type locations are normally preferred, where 
available. Also, every attempt is made to locate 
several Marts in major areas since this makes pos¬ 
sible more economical advertising, distribution of 
merchandise and supervision. 

In accordance with the original concept of mart 
operations, "800" series Marts are designed for 
fast-tempo selling and heavy customer traffic. 
They operate on the self-service principle with 
central check-out facilities located at the front of 
the store. 


Interior and exterior photographs of ‘'800'' series Murphy's 
Mart located in shopping mall at Butler, Pennsylvania. 


6 



















The “700” Series 


One of the more pleasant developments of 1973 
was the successful debut of the “700" series 
Marts. With an overall area of approximately 
66,000 square feet and selling area of about 
54,000 square feet (82%), these slightly smaller 
marts offer substantially the same selection of 
merchandise as the larger "900” and "800” 
series. However, the amount of selling area de¬ 
voted to each merchandise grouping is adjusted 
accordingly. 

Management is convinced “700” series Marts 
can be particularly effective in suburban areas as 
well as in regional shopping centers serving rural 
and semi-rural areas of the country. The first 
"700” series Mart, located in DuBois, Pennsyl¬ 
vania, anchors an enclosed shopping mall. This 
type of location is preferred for “700" series Marts, 
even though they do have a "free-standing" capa¬ 
bility. 

It is anticipated that the "700” series will 
play a significant role in the Company’s future 
expansion plans. Present experience, though lim¬ 
ited, seems to indicate "700” series Marts are 
more economical to operate than larger Marts, 
yet are still capable of high volume retailing. 


Murphy’s Mart of the ’’700' series located in DuBois, Penn¬ 
sylvania shopping mall. 
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The “600” Series 




The “600’s” were initially conceived as “swing 
stores” which could be operated as Murphy’s 
Marts in some locations and as conventional 
stores in others. However, present plans call for 
all future “600” series stores to be Murphy’s 
Marts. 

As now contemplated, most Murphy’s Marts 
planned for this series will anchor strip-type shop¬ 
ping centers or enclosed malls. Unlike early “600” 
series stores, such as the one in Westernport, 
Maryland, pictured here, future “600“ series Marts 
will include both auto service centers and garden 
shops. In overall design and exterior appearance, 
they will resemble the larger marts appearing on 
the preceding pages for easy identification by 
shoppers. 

With a total area of approximately 45,000 
square feet, of which about 37,000 square feet 
(82%) is selling area (including auto service 
center and garden shop), “600” series Marts are 
excellent for preserving and enlarging the Com¬ 
pany’s share of the market in localities in which 
we have traditionally been the major retailer. The 
“600“ series Marts are also an ideal size for many 
new locations—particularly those in which the 
total volume of business projected would not be 
sufficient to operate larger Murphy’s Marts profit¬ 
ably. 


Above—“600” series Murphy’s Mart in Westernport, Mary¬ 
land. 

Below—Monroeville, Pennsylvania unit is typical of enclosed 
mall store. 


8 



















Conventional Variety 
Stores Serving Main 
Street America 


Of the 528 stores in operation at the end of 1973, 
506 were conventional variety stores. These 
stores are very important to the Company’s overall 
operations. In each conventional store, manage¬ 
ment personnel are constantly adjusting store 
operations in accordance with a careful evaluation 
of the role of the store in its community. 

In many small towns, for example, such stores 
must be complete variety-department store opera¬ 
tions. On the other hand, there are locations in 
which the manager will intentionally narrow mer¬ 
chandise selections, concentrating on those lines 
which sell best. For instance, in a smaller town or 
regional shopping center in which there are many 
shoe, dress and specialty stores, the manager 
may reduce his lines in these departments and 
enlarge other departments in which his position 
in the area's market is more favorable. Decisions 
of this nature require a thorough knowledge of the 
precise role the store is able to play in the com¬ 
munity. Since re-fixturing and even remodeling of 
the store can be necessitated by such changes, 
they are made only after careful consideration. 

Even in normal day-to-day operations, store 
management personnel, in ordering merchandise 
for sale, place great emphasis on the special char¬ 
acteristics and needs of their communities. 

Whether it is a large store in a major metropoli¬ 
tan area, a regional enclosed mall or simply a 
modest sized variety store in one of America’s 
smaller towns, the conventional store is tailored 
to the special characteristics of the community it 
serves. 




Above—Large downtown store 
has served customers in Pitts¬ 
burgh, Pennsylvania for about 
49 years. 

Below—Conventional store in 
Ligonier, Pennsylvania is one of 
many Main Street locations serv¬ 
ing downtown America. 
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Merchandise 




The Company’s merchandising policy continues 
to emphasize competitive pricing of a broad line 
of products to generate a high level of sales 
volume per store. Having succeeded over the 
years in promoting merchandise for the entire 
family primarily through appeal to women cus¬ 
tomers, recently the Company has been striving 
to make our stores more interesting to men as 
well. Today, customers at the new, larger Mur¬ 
phy’s Marts can have their cars serviced at the 
Auto Service Center while they shop for a new 
coat in the Apparel Department or a new set of 
golf clubs in Sporting Goods. 

Energy Crisis merchandise trends are now ap¬ 
pearing and our efforts will be geared to these new 
needs of the consumer, such as sweaters, thermal 
underwear, flannel nightwear, blankets, heaters 
and insulating products. We also anticipate a 
related interest of our customers in home and 
recreational activity items as travel is reduced. 

Sporting Goods and Home Improvement items 
promise to be significant departments in the years 
ahead. Accordingly, these lines are being added 
to many existing and planned stores. 

The Company’s Research and Development 
Department conducts laboratory tests and an¬ 
alyses on thousands of items to assure customers 
of top value, dependable merchandise. We con¬ 
tinue to promote both our own private brands as 
well as national brand name merchandise. 

Credit is offered primarily through bank admin¬ 
istered credit plans, in which responsibility for 
collection rests entirely with the bank. Under such 
plans, the Company promptly receives the amount 
of the sale, less a reasonable fee to the bank. 
Credit services enable customers to take advan¬ 
tage of special sales items and facilitates sales 
of all merchandise, particularly of trade-up items. 
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Above left—Women’s Apparel Department features fashion¬ 
able items at competitive prices. 

Left—Sporting Goods section provides complete line of top 
values for both men and women. 

Above right—Popular fabrics counter for do-it-yourself sew¬ 
ing needs. 
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G. C. Murphy Company’s Distribution System has 
been carefully updated to keep pace with the store 
expansion program. 

In 1970, the Company had approximately 
752,000 square feet of distribution center facilities 
located as follows: McKeesport, Pennsylvania— 
523,000 square feet; Monroe, Louisiana—139,000 
square feet; Jersey City, New Jersey (Fashion 
Center)—90,000 square feet. Since that time the 
Monroe, Louisiana facility has been expanded by 
120,000 square feet. In addition, a new distribution 
center of 256,000 square feet has been con¬ 
structed in Indianapolis, Indiana. In May of 1974, 
a new distribution center of 274,000 square feet 
will be opened in Fredericksburg, Virginia, bring¬ 
ing total available space to 1,402,000 square feet, 
an 86% increase since the beginning of our ex¬ 
pansion program. These new and improved facil¬ 
ities feature the most modern automated distribu¬ 
tion equipment. 

In addition to the distribution center expansion 
program, the Company recently initiated its own 
trucking operations to the stores. Trucks, such as 
those pictured here, deliver to stores from the 
Indianapolis and Monroe distribution centers. 
Similar arrangements are presently being made 
at Fredericksburg. 

Management’s objective in improving its dis¬ 
tribution system has been to insure a steady flow 
of merchandise to stores, thereby enabling them 
to maintain complete assortments. These im¬ 
provements will also establish higher rates of mer¬ 
chandise turnover, thereby reducing the Com¬ 
pany’s interest costs. Upon completion of the 
Fredericksburg facility, the Company will have 
sufficient warehouse space to support the next 
phase of its store expansion program. 
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Facing page—Forklift preparing to replenish overhead stor¬ 
age at one of the Company’s distribution centers. 

Above left—Assembled orders being processed from gravity 
flow racks. 

Below left—Murphy’s truck fleet delivers merchandise to 
stores from Indianapolis, Indiana distribution center. 

Above right—Automated sorting directs merchandise to 
designated location in distribution center. 
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Financial Program 

The Company is committed to the continu¬ 
ation of an aggressive expansion program 
which is essential to our continued growth 
and profitability. A strong, conservative, 
financial program, which permits flexibility 
in the selection of the most desirable 
financing alternative, is being followed to 
support continued expansion and meet 
working capital requirements. The Com¬ 
pany relies on internally generated funds, 
including reinvested earnings, and exter¬ 
nal financing to fulfill financial require¬ 
ments. The strength of our present finan¬ 
cial position is substantiated by an “A” 
rating from both major rating agencies on 
the 73/8% Sinking Fund Debentures and 
514% to 6% Industrial Development Reve¬ 
nue Bonds. 

Reinvestment of earnings in our expan¬ 
sion program is important but we also rec¬ 
ognize an obligation to provide a satisfac¬ 
tory return to shareholders. During the 5 
year period from 1969 through 1973, divi¬ 
dends to shareholders totaled $23,837,000 
representing 57.1% of net income. 

Leasing is an integral part of our overall 
financial program. Through leasing of real 
estate, which is customary in our industry, 
we are able to invest available funds in 
merchandise, fixtures and leasehold im¬ 
provements. This plan maximizes retail 
expansion while minimizing investment, 
to the extent economically justifiable and 
as a result improves shareholders’ return 
on investment. 



Financial Review 


Results of Operations 

Sales were $470,215,000, an increase of 9.7% 
over the previous high established in 1972. The 
$41,634,000 sales increase is the largest annual 
increase in Company history and is due principally 
to the Murphy’s Mart program. 

Income before income taxes advanced to 
$17,260,000 from $14,598,000, an increase of 
18.2%. Net income was $8,892,000 in 1973, an 
increase of 12.8% from the $7,880,000 earned in 
1972. Net income per share increased $.27 to 
$2.27. 

Interest expense increased significantly to 
$3,862,000 in 1973 from $2,897,000 in 1972. This 
33.3% increase was due in part to additional 
short-term borrowing but principally to higher in¬ 
terest rates with the prime rate, at which the Com¬ 
pany borrowed, reaching a record of 10%. 

Merchandise inventories increased $10,977,000 
to $100,178,000, chiefly because of merchandise 
coverage for the selling area added in 1973. 

Capital Expenditures 

The Company continued to emphasize expan¬ 
sion of stores and distribution facilities by invest¬ 
ing $12,059,000 during 1973. Selling area in¬ 
creased, net of closed stores, 906,000 square 
feet. More than half of the new selling area was 
added during the last quarter of the year. 

During the past 5 years, capital expenditures 
totaled $57,538,000 with 84 new stores opened, 
adding 2,702,000 square feet of selling area and 
91 stores, with total selling area of 1,562,000 


square feet, enlarged or remodeled. As a result, 
46.6% of selling area at December 31, 1973 was 
new or renovated within the last 5 years. In addi¬ 
tion, during this same period, warehouse facilities 
were increased 406,000 square feet. 

Short-Term Borrowing 

At December 31, 1973, $8,000,000 of short¬ 
term bank borrowing was outstanding at the prime 
interest rate, then 10%. In addition, there were 
unused lines of credit of $27,000,000 available for 
use or to support commercial paper issues. 

During 1973 the maximum amount of short¬ 
term borrowing outstanding, used principally to 
support seasonal inventory requirements, was 
$29,000,000. The average amount of short-term 
borrowing outstanding during 1973 was 
$16,811,000 at a weighted average interest rate 
of 8.6%. The weighted average interest rate is 
based on daily averages of short-term borrowing 
outstanding at the prevailing rate. 

Compensating balances, that portion of Com¬ 
pany funds held by banks to support existing 
borrowing arrangements, reflect funds held as 
minimum operating balances as shown on the 
banks’ ledgers rather than Company books. Dif¬ 
ferences are due to normal delays in presentment 
of checks which are in part offset by normal delays 
for deposits in transit. There were no agreements 
which legally restricted the availability of funds 
for corporate use. It is the Company’s policy to 
secure lines of credit based on minimum operat¬ 
ing balances, but the Company endeavors to 
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maintain compensating balances of 20% of its 
outstanding borrowing and 10% of unused lines 
of credit. 

Long-Term Debt 

At December 31, 1973, long-term debt com¬ 
prised: 

7 3 /e% Sinking Fund Debentures 


due January 1, 1997 . $30,000,000 

6 3 /<% Mortgage Note Payable. 2,023,998 

5V* % to 6% Capitalized lease 
obligation . 4,000.000 


$36,023,998 

The Sinking Fund Debentures are redeemable, 
subject to certain restrictions, at declining per¬ 
centages of principal amount ranging from 
106.637 in 1974 to 100.000 in 1992 and thereafter. 
Through a sinking fund administered by a trustee, 
the Company must provide for the retirement of a 
minimum of $1,500,000 principal amount of de¬ 
bentures in each year from 1978 through 1996, or 
acquire comparable amounts of the debentures. 
The sinking fund redemption price is 100% of the 
principal amount. The debentures include certain 
restrictive covenants which, among other things, 
limit payment of dividends, stock redemptions, 
sale and leaseback arrangements, acquisition and 
disposition of subsidiaries and incurrence of long¬ 
term debt. At December 31, 1973, $18,377,000 of 
income retained in the business was free of such 
restrictions. 

The mortgage note is due in equal monthly 
installments of $21,000, including interest, to 


April 1977 when the balance of approximately 
$1,750,000 is due. The note is collateralized by 
certain land and buildings with an original cost 
of approximately $3,100,000. 

The Company has entered into a lease agree¬ 
ment with the Industrial Development Authority of 
the County of Spotsylvania, Virginia, for ware¬ 
house facilities being constructed with funds pro¬ 
vided rrom the sale of $4,000,000 of Industrial 
Development Revenue Bonds. The bonds mature 


Capital Expenditures; 

Depreciation and Amortization 

■ Capital Expenditures Millions 



1964 1965 1966 1967 1968 1969 1970 1971 1972 1973 


in annual amounts ranging from $250,000 in 1983 
to $300,000 in 1998. The lease payments coin¬ 
cide with and are equal to principal and interest 
payments on the bonds. This transaction has been 
treated as a purchase for financial reporting 
purposes. At December 31, 1973, $1,779,000 had 
been disbursed for warehouse construction and 
equipment and $2,221,000 of undisbursed funds 
were invested by the Trustee and are restricted 
to warehouse related costs. 


New Selling Area 

Square Feet 
(In Thousands) 



1964 1965 1966 1967 1968 1969 1970 1971 1972 1973 
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Financial Review 


The aggregate amounts of long-term debt 
which will become due during the next 5 years 
ending December 31 are: 1974, $109,000; 1975, 
$117,000; 1976, $125,000; 1977, $1,782,000; 
1978, $1,500,000. 

In order to reduce construction financing cost, 
the Company has agreed to lend a maximum of 
$3,000,000 for the construction of a Murphy’s Mart 
location. Company management expects the loan 
will be repaid in 1974 from the developer's long¬ 
term financing of the project. 

Lease Commitments 

Company retail operations are conducted pri¬ 
marily in leased properties. These leases are 
generally gross leases and provide for a minimum 
annual rental which includes expenses such as 
taxes, insurance, common area and other operat¬ 
ing costs. The remaining leases are net leases 
and provide that the Company bear the above- 
mentioned expenses. 

According to a recent Securities and Exchange 
Commission release, noncapitalized financing 
leases require further explanation and are defined 
as leases which, during the noncancelable lease 
period, either cover 75% or more of the economic 
life of the property or have terms which assure the 
lessor a full recovery of the estimated fair market 
value of the property at the inception of the lease 
plus a reasonable return on investment. The fol¬ 
lowing analyses show what part of the data pre¬ 
sented is represented by noncapitalized financing 
leases. 


Rent expense, including contingent rent based 
on sales applicable to approximately one-half of 
Company leases, was as follows ($000 elim¬ 
inated): 


Noncapitalized 

Financing 

Total Leases 

Rent expense: 

1973 . $13 042 $2 491 

1972 . 11 607 1 147 

Contingent rent: 

1973 . 1 205 154 

1972 . 1 032 117 


Rent expense has been reduced by $1,416,000 
in 1973 and $795,000 in 1972 for space leased to 
subtenants. 

Leases in effect at December 31, 1973 expire 
on various dates extending to the year 2002, with 
renewal options in most cases. 

Minimum annual fixed rentals under long-term 
leases for properties occupied at December 31, 
1973, after deducting $4,683,000 of estimated ex¬ 
penses for taxes, insurance, common area and 
other operating costs included in gross leases, 
were as follows ($000 eliminated): 


Year 

Total 

Noncapitalized 

Financing 

Leases 

1974 . 

. $12 830 

$ 3 378 

1975 . 

. 12 338 

3 170 

1976 . 

. 12 045 

3219 

1977 . 

. 11 501 

3 283 

1978 . 

. 11 159 

3416 

1979-1983 . 

. 47 069 

17 544 

1984-1988 . 

. 37 313 

18 475 

1989-1993 . 

. 29 092 

19 190 

Thereafter . 

. 19 531 

17 195 


The minimum rental commitments have been 
reduced by the following rentals to be received 
from existing noncancelable subleases ($000 
eliminated): 


Year 

Noncapitalized 

Financing 

Total 

Leases 

1974 . 

$1 107 

$1 012 

1975 . 

1 068 

988 

1976 . 

1019 

939 

1977 . 

920 

869 

1978 . 

783 

731 

1979-1983 . 

3 281 

3 106 

1984-1988 . 

1 868 

1 837 

1989-1993 . 

618 

618 

Thereafter . 

_ — 

— 

The present value of the minimum 

lease com- 


mitments for all noncapitalized financing leases 
for real estate is $44,272,000 at an average inter¬ 
est rate of 7.71 %. The estimated interest rate im¬ 
puted in leases ranges from 3.35% to 9.10%. 
The present value of rentals to be received from 
existing noncancelable subleases of property 
leased under noncapitalized financing leases is 
$6,219,000. 

If all noncapitalized financing leases were 
capitalized, related assets were amortized on a 
straight-line basis and interest costs were ac¬ 
crued on the basis of the outstanding lease liabil¬ 
ity, the effect on 1973 and 1972 net income would 
be less than 3% of the average net income for 
the 3 most recent years. 
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Statement of 
Consolidated Income 
and Income Retained 
in the Business 

For the years ended December 31,1973 and 1 972 

G. C. Murphy Company and Subsidiaries 


1973 

Income: 

Sales. $470 215 404 

Other, net. 720 482 

470 935 886 

Costs and expenses: 

Cost of goods sold, including occupancy costs. 329 371 918 

Selling, general and administrative. 104 270 991 

Taxes, other than income taxes. 8 846 044 

Depreciation and amortization. 6 619 519 

Employees’ retirement plans (Note 4). 705 819 

Interest, net. _ 3 861 984 

453 676 275 

Income before income taxes . 17 259 611 


Provision for income taxes (Note 5): 

Current. 6 705 000 

Deferred. 1 663 000 

8 368 000 

Net income . 8 891 611 

Income retained in the business at beginning of year. 104 953 622 

113 845 233 

Cash dividends, $1.20 per share. 4 712 706 

Income retained in the business at end of year . $109 132 527 


Net income per share based on average number of shares 
outstanding . $2.27 


The accompanying notes are an integral part of the financial statements. 


1972 


$428 581 607 
877 601 
429 459 208 


302 270 876 
95 642 391 
7 209 221 
6188 107 
653 205 
2 896 974 
414 860 774 
14 598 434 

5 218 500 
1 500 000 

6 718 50 0 

7 879 934 

101 804 430 
109 684 364 
4 730 742 
$104 953 622 


$2.00 
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Consolidated Balance Sheet 

December 31, 1973 and 1972 

G. C. Murphy Company and Subsidiaries 


ASSETS 

Current assets: 

Cash (Note 6) . 

Receivables, including in 1972, $2,120,445 due from insurance 
companies, less allowance . 

Merchandise inventories . 

Prepaid expenses. 

Total current assets . 


Property and equipment, at cost (Note 6): 

Buildings . 

Improvements to leased properties 
Fixtures and equipment. 


Less accumulated depreciation and amortization 


Construction in progress (Note 6). 

Land. 

Total property and equipment . 

Excess of cost over underlying equity in net assets acquired 
Other assets . 


1973 


$ 11 293 802 

3 933 438 
100 178 232 
3 684 616 
119 090 088 


19 211 297 
42 749 740 
76 308 646 
138 269 683 
67 806 646 
70 463 037 
3 962 656 
3 578 187 
78 003 880 
6 929 045 
1 916 709 
$205 939 722 


The accompanying notes are an integral part of the financial statements. 


1972 


$ 11 965 031 

5 415 988 
89 201 091 

2 829 615 
109 411 725 

19 190 703 
41 144 469 
72 735 700 
133 070 872 
65 902 693 
67 168 179 

3 487 8 27 
70 656 006 

6 929 045 
1 921 233 

$188 918 009 
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LIABILITIES AND SHAREHOLDERS’ EQUITY 


1973 


Current liabilities: 

Accounts payable. 

Notes payable (Note 6). 

Accrued expenses . 

Income taxes. 

Total current liabilities . 

Long-term debt (Note 6). 

Deferred income taxes. 

Total liabilities . 

Lease commitments (Note 6) 

Shareholders’ equity: 

Preferred stock, $50 par value; 

Authorized shares, 3,000,000 
Common stock, $1 par value; 

Authorized shares, 12,000,000; 

Issued shares, 4,259,000 (Note 2). 

Capital in excess of par value (Note 3). 

Income retained in the business. 

Less common shares in treasury, at cost: 1973, 347,070 
shares; 1972, 316,420 shares (Note 3). 

Total shareholders’ equity . 


$ 22 306 347 
8 000 000 
9 330 692 
4 054 602 
43 691 641 
36 023 998 
12 226 000 
91 941 639 


4 259 000 
9 337 723 
109 132 527 
122 729 250 

8 731 167 
113 998 083 


$205 939 722 


1972 


$ 25 956 929 

7 448 913 
2 207 239 
35 613 081 
32 133 351 
10 794 000 
78 540 432 


4 259 000 
9 337 723 
104 953 622 
118 550 345 

8172 768 
110 377 577 
$188 918 009 
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Statement of 
Changes in Consolidated 
Financial Position 

For the years ended December 31,1973 and 1972 
G. C. Murphy Company and Subsidiaries 



1973 

1972 

Working capital provided: 



Net income. 

$ 8 891 611 

$ 7 879 934 

Add expenses not requiring outlay of working capital: 



Depreciation and amortization. 

6 619 519 

6 188 107 

Deferred income taxes. 

1 663 000 

1 500 000 

Working capital provided from operations. 

17174130 

15 568 041 

Long-term borrowing (Note 6). 

4 000 000 

30 000 000 

Other . 

86 789 

(625 385) 

Total working capital provided. 

21 260 919 

44 942 656 

Working capital applied: 



Additions to property and equipment. 

12 059 208 

10720410 

Construction funds held by trustee (Note 6). 

2 221 450 

_ 

Cash dividends on stock. 

4 712 706 

4 730 742 

Purchase of treasury stock. 

558 399 

_ 

Reduction of long-term debt. 

109 353 

30 101 546 

Total working capital applied. 

19 661 116 

45 552 698 

Net increase (decrease) in working capital. 

$ 1 599 803 

$ (610 042) 


The increases (decreases) in the components of working capital were 


as follows: 

Current assets: 

Cash. $ (671 229) 

Short-term investments . — 

Receivables. (1 482 550) 

Merchandise inventories. 10 977 141 

Prepaid expenses. 855 001 

9 678 3 63 

Current liabilities: 

Accounts payable. (3 650 582) 

Notes payable. 8 000 000 

Accrued expenses. 1 881 779 

Income taxes. 1 847 363 

8 078 560 

Net increase (decrease) in working capital. $ 1 599 803 


$ (701 597) 
(1 986 875) 
2 273 018 
2 325 028 
417 657 
2 327 231 


4 800 105 

(904 254) 
(958 578) 
2 937 273 
$ (610 042) 


The accompanying notes are an integral part of the financial statements. 
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Notes to Financial Statements 


1. Significant Accounting Policies: 

Principles of Consolidation: 

The consolidated financial statements include 
the accounts of the Company and its subsidiaries, 
all of which are wholly-owned. All significant inter¬ 
company transactions and profits have been 
eliminated. 

Merchandise Inventories: 

Inventories at stores are valued at the lower of 
cost, determined under the retail method, or mar¬ 
ket. Inventories at warehouses and in transit from 
suppliers are valued at the lower of latest invoice 
cost or market. 

Preopening Costs: 

Costs associated with opening variety stores 
are expensed as incurred, and costs associated 
with opening Murphy's Marts are written off over 
the 12 months following commencement of 
operations. 

Depreciation and Amortization: 

Depreciation and amortization of property and 
equipment for financial reporting purposes are 
generally determined on the group basis using 
the straight-line method. 

Buildings are depreciated at annual rates rang¬ 
ing from 2V2% to 20%, based upon their esti¬ 


mated useful lives. Fixtures and equipment are 
depreciated at annual rates ranging from 5% to 
20%, based upon their estimated useful lives. 
Improvements to leased properties are amortized 
generally over the terms of leases, except that a 
maximum period of 25 years is used. 

Accelerated methods of depreciation are used 
for income tax purposes. 

Maintenance and repairs which do not extend 
the useful life of properties are expensed. Re¬ 
newals and betterments which extend the useful 
life of properties are capitalized. 

Excess of Cost over Underlying Equity in Net 
Assets Acquired: 

Excess of cost over underlying equity in net 
assets acquired of $6,929,045 represents the 
difference between the purchase price and book 
value of subsidiaries acquired. These subsidiaries 
are now operating divisions of the Company. This 
amount is not being amortized since, in the opin¬ 
ion of management, there has been no reduction 
in the underlying values. 

Investment Tax Credit: 

The Company accounts for investment tax 
credit on the flow-through method, which recog¬ 
nizes the benefit in the year in which the assets 
which give rise to the credit are placed in service. 


2. Qualified Stock Option Plan: 

At December 31, 1973, 83,020 shares of com¬ 
mon stock were reserved for sale to officers and 
management employees under a Qualified Stock 
Option Plan approved by the shareholders in 
1969. The plan provides that the option price may 
not be less than 100% of the fair market value of 
a share on the date of grant. Options are not exer¬ 
cisable during the first year following their grant. 
Thereafter, provided employment continues, gen¬ 
erally one-fourth of the options become exer¬ 
cisable annually. Options expire 5 years after date 
of grant. 

Additional information with respect to options 
during the year ended December 31,1973 follows: 




Number 

of 

Outstanding, beginning 

Price 

Shares 

of year.. 

$21.4375-$28.9375 

59,857 

Options granted. 

Options expired 

$16.5625 

21,915 

(see below). 

$21.4375-S28.9375 

(5.694) 

Outstanding, end of year 

$16.5625-$21.4375 

76,078 

Available for future grant. 


6,942 

83,020 


In addition to the 5,694 options shown above 
as expired, options to purchase 40,767 shares at 
$28.9375 expired but remained subject to options 
under supplemental agreements dated August 
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17, 1970, which provide for an exercise price of 
$21.4375. One-third of such options becomes 
exercisable annually beginning in 1973. 

The exercise of stock options would not mate¬ 
rially dilute net income per share. 

3. Capital in Excess of Par Value 
and Treasury Shares: 

There was no change in capital in excess of 
par value in 1973 and in 1972 it decreased by 
$4,304, representing the difference between the 
proceeds and the cost of treasury shares issued 
upon the exercise of options on 980 shares of 
common stock. The Company purchased 30,650 
treasury shares in 1973 and none in 1972. 

4. Employees’ Retirement Plans: 

Substantially all employees are covered by 
either the Company’s retirement plan established 
in 1944 or union administered plans, all of which 
are noncontributory, as they meet the age and 
length of service requirements. 

Under the Company's retirement plan, costs of 
current service are funded annually, there is no 
unfunded prior service cost and the value of as¬ 
sets in the fund at December 31, 1973 exceeded 
the actuarially computed value of vested benefits. 
Under the union administered plans, costs are 
stipulated in the union agreements, are paid cur¬ 


rently and the Company has no liability for prior 
service costs. During 1973 actuarial assumptions 
underlying the Company's retirement plan were 
changed, with no material effect on net income. 

5. Income Taxes: 

The provision for income taxes for the year 
ended December 31, 1973 comprised: 


Federal State Total 

Current. $5,525,000 $1,180,000 $6,705,000 

Deferred: 

Depreciation 1,561,000 57,000 1,618,000 

Other . 39,000 6,000 45,000 


$7,1 25,000 $1,243,000 $8,368,000 

Deferred taxes result from timing differences 
between the recognition of expense and revenue 
for tax and financial reporting purposes. The 
effective federal income tax rate is 44.5%, less 
than the 48% statutory rate due to $548,000 of 
investment credit. Investment credit in 1972 was 
$613,000. 

6. Other Financial Matters: 

Reference is made to the "Financial Review" 
section of this annual report for information with 
respect to: 

(a) Short-term borrowing; (b) Long-term debt; 
and (c) Lease commitments. 


To the Shareholders 

of G. C. Murphy Company: 

We have examined the consolidated balance 
sheet of G. C. Murphy Company and subsidiaries 
as of December 31, 1973 and the related state¬ 
ments of income and income retained in the busi¬ 
ness and changes in financial position for the year 
then ended. Our examination was made in ac¬ 
cordance with generally accepted auditing stand¬ 
ards, and accordingly included such tests of the 
accounting records and such other auditing pro¬ 
cedures as we considered necessary in the cir¬ 
cumstances. We previously examined and re¬ 
ported upon the consolidated financial statements 
of the Company for the year 1972. 

In our opinion, the above-mentioned financial 
statements present fairly the consolidated finan¬ 
cial position of G. C. Murphy Company and sub¬ 
sidiaries at December 31, 1973 and 1972, and 
the consolidated results of their operations and 
changes in financial position for the years then 
ended, in conformity with generally accepted ac¬ 
counting principles applied on a consistent basis. 



Certified Public Accountants 


Pittsburgh, Pennsylvania 
February 11, 1974 


22 

















Ten-Year Review 

G. C. Murphy Company and Subsidiaries 



1973 

1972 

1971 

1970 

1969 

1968 

1967 

1966 

1965 

1964 

Operations ($000 eliminated) 

Sales. 

$470 215 

$428 582 

$413 378 

$401 440 

$379 157 

$355 699 

$332 307 

$315 034 

$298 536 

$281 435 

Employees’ compensation and other 
benefits . 

100 344 

91 547 

88 779 

84 864 

79 325 

76 031 

69 254 

64 638 

61 710 

57 881 

Depreciation and amortization. 

6 620 

6 188 

5 871 

5 570 

5 031 

4 692 

4 454 

4 309 

4 351 

4 179 

Interest. 

3 862 

2 897 

2 323 

2 787 

1 842 

959 

662 

742 

612 

707 

Federal and other taxes. 

17214 

13 928 

14 958 

15015 

14 939 

14018 

12 526 

13 055 

11 551 

11 539 

Income before income taxes. 

17 260 

14 598 

16318 

17 162 

17 607 

16 790 

15 201 

16 790 

14 905 

14510 

Net income. 

8 892 

7 880 

8 301 

8 360 

8310 

8 045 

7 926 

8 663 

7 822 

7 429 

Year-End Position ($000 eliminated) 

Merchandise inventories. 

$100 178 

$89 201 

$86 876 

$78 220 

$69 869 

$68 117 

$61 996 

$54 326 

$53 845 

$50 522 

Working capital. 

75 398 

73 799 

74 409 

73 626 

73 190 

48 958 

49 771 

47 652 

45 065 

42 311 

Property and equipment—net. 

78 004 

70 656 

66 014 

63 084 

57 447 

50198 

46 720 

45 688 

46 135 

46 336 

Long-term debt. 

36 024 

32 133 

32 235 

32 330 

32 422 

— 

— 

— 

500 

2 029 

Shareholders’ equity. 

113 998 

110378 

107 207 

104 474 

102 136 

101 341 

98 230 

95 238 

93 313 

90 518 


Per Share Data 


Net income. 

$2.27 

$2.00 

$2.10 

$2.10 

$2.05 

$1.96 

$1.93 

$2.10 

$1.87 

$1.77 

Dividends. 

$1.20 

$1.20 

$1.20 

$1.20 

$1.20 

$1.20 

$1.20 

$1.20 

$1.20 

$1.20 

Shareholders' equity (book value)... 

$29.14 

$28.00 

$27.20 

$26.33 

$25.39 

$24.65 

$23.89 

$23.16 

$22.27 

$21.60 

Average number of shares 

(000 eliminated) . 

3 923 

3 942 

3 957 

3 987 

4 049 

4 112 

4 112 

4 128 

4 190 

4 190 

Other Data 

Number of stores. 

528 

517 

516 

519 

517 

512 

512 

508 

514 

512 

Sales per store ($000 eliminated).... 

$891 

$829 

$801 

$773 

$733 

$695 

$649 

$620 

$581 

$550 

Selling area (square feet— 

000 eliminated) . 

9153 

8 247 

7 676 

7 471 

7 128 

6 851 

6 671 

6 598 

6 620 

6 501 

Sales per square foot—weighted. 

$54.47 

$53.65 

$54.39 

$54.78 

$54.31 

$52.87 

$50.08 

$47.53 

$45.28 

$43.46 

Capital expenditures ($000 eliminated) 

$12 059 

$10 720 

$11 017 

$11 303 

$12 439 

$8 292 

$5 717 

$3 826 

$4 204 

$3 196 
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Store Locations 

528 stores in 24 states and the District of Columbia 

All locations are Murphy stores unless otherwise indicated 


Alabama (9) 

Auburn 

Decatur 

Gadsden 

Huntsville (2) 

Jasper 

'Mobile (2) 

Tuscaloosa 

Arkansas (7) 

Camden 

Dermott 

Hope 

Lake Village 
McGehee 
Stuttgart 
Warren 


Georgia (3) 

Moultrie 

Rome 

Tifton 

Illinois (12) 

Anna 
Berwyn 
Effingham (2) 
Flora 
Mattoon 
Mt. Prospect 
Mt. Vernon 
OPekin 
Pontiac 
Streator 
Vandalia 


Connecticut (2) 

Naugatuck 

Torrington 

District of Columbia (2) 

Washington (2) 

Florida (15) 

Daytona Beach 

Gainesville 

Hialeah 

Holly Hill 

Jacksonville 

Miami 

North Palm Beach 
Orlando 
Panama City 
Pensacola (3) 

St. Petersburg 
West Hollywood 
West Palm Beach 


O Murphy’s Marts 

• Morgan & Lindsey Stores 

# Terry Farris Stores 
xx Cobbs Stores 

x Bruners Stores 


Indiana (42) 

Aurora 

Bluffton 

Brazil 

Clinton 

Columbus 

Crawfordsville 

Decatur (2) 

Elwood 

Fort Wayne (2) 

Frankfort 

Franklin 

Goshen 

Greencastle 

Greensburg 

Hartford City 

Huntingburg 

Indianapolis (7) 

Kendallville 

Kokomo 

Linton 

Madison 

Noblesville 

North Manchester 

Peru 

Plymouth 

Portland 

Princeton 


Indiana 

Rockville 

Salem 

Seymour 

Shelbyville 

Terre Haute 

Washington 

Winchester 


Kentucky (7) 

Ashland (2) 
Louisville 
Maysville (2) 
Paintsville 
Pikeville 


Louisiana (53) 

‘Abbeville 

‘Alexandria 

‘Amite 

‘Arabi 

‘Arcadia 

‘Bastrop 

‘Baton Rouge (2) 

‘Bunkie 

‘Covington 

‘Crowley 

‘DeRidder (2) 

‘Franklin 

‘Hammond 

‘Hodge 

‘Homer 

‘Houma (3) 

‘Jennings 

‘Jonesboro 

* Lafayette 

‘Leesville 

‘Mansfield 

‘Many 

‘Metairie (3) 

‘Monroe 

‘Morgan City 

‘Natchitoches (2) 

‘New Iberia 
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Louisiana 

‘New Orleans (4) 
‘Oakdale 
‘Plaquemine 
‘Rayville 
‘Ruston (2) 
Shreveport 
‘Sulphur 
‘Tallulah 
‘Thibodaux (2) 
‘West Monroe (2) 
‘Westwego 
‘Winnfield 
‘Winnsboro 


Maryland (30) 

Annapolis 
Baltimore (11) 
OBaltimore (2) 

Bel Air 
Cumberland 
Dundalk 
Eastover 
Frostburg 
Glen Burnie (2) 
Hancock 
Hillcrest Heights 
Hyattsville 
Landover 
Oxon Hill 
Rockville (2) 
OWesternport 
Westminster 

Michigan (9) 

Albion 

Charlotte 

Coldwater 

Hillsdale 

Marshall 

Okemos 

Owosso 

St. Joseph 

South Haven 


Minnesota (4) 

Bloomington 
Brooklyn Park 
Minneapolis 
St. Paul 

‘Mississippi (28) 

Belzoni 

Biloxi 

Brookhaven 

Forest 

Greenville (2) 

Grenada 

Gulfport (2) 

Hattiesburg 

Hazlehurst 

Indianola 

Jackson (2) 

Kosciusko (2) 

Laurel 

Long Beach 

Louisville 

McComb 

New Albany 

Oxford 

Pascagoula 

Philadelphia 

Starkville (2) 

Vicksburg 

West Point 

New Jersey (5) 

Ocean City 
Trenton (2) 
Washington 
Wildwood 

New York (10) 

Buffalo 

Dansville 

Fredonia 

Greece 

Jamestown 

Lancaster 

LeRoy 

Medina 


New York 

North Tonawanda 
Syracuse 

North Carolina (7) 

Durham 

Gastonia 

Hickory 

Raleigh 

Smithfield 

Tarboro 

Wallace 

Ohio (51) 

Alliance 
Barnesville 
Bellaire 
Bellefontaine 
OBoardman 
Bryan 
Bucyrus 
Cincinnati 
Circleville 
Cleveland 
Columbus 
Dayton (2) 

Defiance 
Delphos 
Franklin 
Galion 
Gallipolis (2) 
OGallipolis 
Greenville 
Hillsboro (2) 
Jackson (2) 

OKent 
Lebanon (2) 

Logan 
London 
Marion (2) 
Middletown 
Napoleon 
North Ridgeville 
Piqua 
St. Marys 


Ohio 

Salem 
Sidney 
Toledo 
Toronto 
Urbana 
Van Wert (3) 
Wapakoneta 
OWarren 

Washington Court 
House 
Wilmington 
Youngstown (2) 

Pennsylvania (125) 

Aliquippa 
Altoona 
Ambridge 
Bangor 
Barnesboro 
Beaver 
Beaver Falls 
Bedford 
Bellefonte 
Belle Vernon 
Bellevue 
OBethel Park 
Bethlehem 
Blairsville 
Brentwood 
Brentwood 
(Whitehall) 
Brookville 
Brownsville 
Burgettstown 
Butler 
OButler 
California 
Carlisle 
Carnegie 
Castle Shannon 
Charleroi 
Clairton 
Clarion 
Clearfield 
Connellsville 


Pennsylvania 

OConnellsville 
Corry (2) 

Derry 

Dormont 

ODuBois 
Elizabeth 
Ellwood City 
Erie (2) 

Everett 

Farrell 

Ford City 

Franklin 

Gettysburg 

Greensburg (2) 

Greenville 

OGreenville 
Grove City 
Hanover 

OHarmar Township 
Harrisburg (2) 
Havertown 
Hollidaysburg 
Huntingdon 
Indiana (2) 

Irwin 

Olrwin 

Jeannette 

Johnsonburg 

Kittanning 

Latrobe 

Lehighton 

Lemoyne 

Lewistown 

Ligonier 

OMcCandless Township 
McConnellsburg 
McDonald 
McKeesport (2) 
McKees Rocks (2) 
Meadville 
Mechanicsburg 
Mercer 
Mercersburg 
Meyersdale 
Midland 


Pennsylvania 

Monroeville 
Mount Joy 
Mt. Oliver 
Mount Union 
Natrona Heights 
Nazareth 
New Bethlehem 
New Castle (2) 

New Kensington 
North East 
Oakmont 
Philadelphia (2) 
Pittsburgh (3) 
Punxsutawney 
Red Lion 
Ridgway 

ORobinson Township 
St. Marys 
Sewickley 
Sharon 
Shippensburg 
State College 
Tarentum 
Titusville 
Turtle Creek 
Uniontown 
Vandergrift 
Warren 

Washington (2) 
Waynesburg 

OWest Mifflin 
West Newton 
Wilkinsburg (2) 
Willow Grove 
York (3) 


South Carolina (1) 

Anderson 


Tennessee (3) 

Chattanooga (2) 
Nashville 


Texas (40) 

Abilene 

tfAlice 

‘Angleton 

Austin 

‘Beaumont (3) 
ff Brownsville 
*Conroe 
xCorpus Christi 
#Del Rio 
ff Edinburg 
tfFalfurrias 
Fort Worth 
^Harlingen 
‘Jasper 
ff Kingsville 
‘Kirbyville 
xx Levelland 
xxLubbock 
ff McAllen 
Nacogdoches 
Odessa 
xx Odessa (2) 
‘Paris 

#Raymondville 
San Antonio 
xSan Antonio (6) 
‘Silsbee (2) 
#Sinton 
^Temple 
Texarkana 
^Weslaco 

Virginia (21) 

Alexandria (2) 
Annandale 
Arlington 
Culpeper 
Danville 
Franklin 
Hampton (2) 
Lynchburg 
Manassas 
O Newport News 
Richmond (5) 
Roanoke (2) 


Virginia 

Vinton 

Woodbridge 

West Virginia (39) 

Beckley (2) 
Bluefield 
Buckhannon 
Clarksburg 
ODunbar 
East Rainelle 
Elkins 
Fairmont 
OFairmont 
Hinton 
Keyser 
Logan 

Montgomery 
Morgantown 
Moundsville 
OMoundsville 
Mullens 
Northfork 
Oak Hill 
Parkersburg (2) 
Philippi 
Piedmont 
Pt. Pleasant (2) 
Princeton 
Richwood 
Shinnston 
Sistersville 
South Charleston 
Spencer 
Weirton (2) 

Welch 

Wellsburg 

Weston 

Wheeling 

Williamson 

Wisconsin (3) 

Fond du Lac 

Milwaukee 

Sheboygan 


G. C. Murphy Company 
Shareholders 

The Company has slightly more than 20,000 
shareholders of record holding its 3,911,930 out¬ 
standing shares of common stock. These include 
more than 18,300 beneficial owners and approxi¬ 
mately 1,700 additional accounts (e.g., brokers, 
nominees and fiduciaries) which represent many 
additional beneficial owners. Contrary to the gen¬ 
eral trend, the number of individual G. C. Murphy 
Company shareholders of record increased about 
8% during the past year. 

More than 31% of the shares are owned or 
controlled by present or former directors, officers 
and employees and their families. 

Of the record shareholders in all 50 states and 
in foreign countries, about 53% of the total share¬ 
holders and shares are in Pennsylvania, including 
32% of the shareholders and 36% of the shares 
in the McKeesport-Pittsburgh area. 

A substantial part of the Company's shares has 
been held for many years, indicating the long-time 
interest and loyalty of our shareholders. 
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